
SELECTED COURSE OFFERINGS 
Please note that the courses listed below are samples from the College of Business Spring 
2007 Timetable.  The list changes each semester.   The courses are subject to availability. 
 
FINANCE 
Advanced Corporate Finance 
Advanced Corporate Finance 
Cases in Corporate Finance 
Cases in Financial Strategy 
Corporate Risk Management 
Employee Benefit Plans 
Financial Derivatives 
Financial Engineering 
Financial Intermediation 
Financial Intermediation 
Financial Management 
Financing Emerging Businesses 
Fixed Income Portfolios 
International Finance 
International Financial Markets 
Investments 
Legal Issues in Real Estate 
Macrofinance 
Managing Financial Risk for Insurers 
Mergers and Acquisitions 
Options and Futures Markets 
Property-Liability Insurance 
Real Client Managed Portfolios 
Real Estate Economics 
Real Estate Financial Markets 
Real Estate Investment 
Theory of Finance 
Urban Economics 
Urban Real Estate Valuation 
 
ACCOUNTANCY 
Accountancy Research 
Accounting Analysis 
Accounting Under Different Social Systems 
Auditing 
Auditing and Assurance Standards 
Concepts and Principles 
Constructs in Accounting Research 
Corporate Income Taxation 
Federal Taxation 
Financial Reporting Standards 
Financial Statement Analysis 
Income Tax Development 
Management Accounting 
Managerial Accounting 
Multinational Enterprise Accounting 
Partnership Income Taxation 
Tax Research 
Theory of Accounting System Design 

BUSINESS ADMINISTRATION 
Advanced Topics in Marketing 
Advanced Topics in Organizational Behavior 
Advanced Topics in Organizational Theory 
Business Forecasting Models 
Competitive Analysis 
Consumer Behavior 
Decision Support and Knowledge Management 
Design and Management of Service Systems 
Economics of Decision Making 
Electronic Commerce 
Enterprise Database Management 
Ethical Dilemmas in Business 
Foundations of IS/IT Research 
Foundations of Organizational Behavior 
Global Marketing 
HR Management and Strategy 
Info Systems Development and Management 
International Comparative Management 
Legal Aspects of Management Decisions 
Managing Innovation 
Managing Intellectual Property 
Managing Organizations 
Marketing Management 
Marketing Models 
Marketing Research 
Marketing Strategy 
Marketing Theory and Systems 
Marketing to Organizations 
Multinational Management 
New Product Development 
Organizational Behavior 
Personnel Management 
Planning and Control Systems 
Pricing Strategy and Tactics 
Process Management 
Project Management 
Promotional Strategy 
Quantitative Analysis for Decisions 
Sales Force Management 
Simulation and Risk Analysis 
Software Program Development and Management 
Statistical Analysis with Business Applications 
Strategy Content Research 
Strategy Process Research 
Supply Chain Management 
Survey Methods in Marketing Research 
Systems Modeling and Simulation 
Technology Strategy 


